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The marketplace has been throughout history a powerful promotor of public space, 
from the beginning when trade and dealings between people were done in these 
special designated places it quickly became a necessity of everyday life. With the 
passing	of	time	and	the	arrival	of	modernity	our	cities	have	changed,	and	so	the	way	
we approach the market as an everyday aspect of our lives; markets today are losing 
ground to more convenient ways of shopping like the supermarket or convenience 
store, the cultural exchange that the market provides to a community is being replaced 
by fast and lifeless methods of buying. The market must evolve in order to survive 
these changes, it has to bring more to the city than a place to buy and sell, it needs to 
become a new centrality where public and private spaces meet. The hybrid-building 
typologies have provided us with new ways of designing the city, where mixed use 
is	key	 in	order	to	promote	the	use	of	space	 in	different	ways,	 this	diversity	creates	
possibilities	for	the	city	to	adapt	and	to	move.	In	this	thesis	I	explore	the	role	of	the	
hybrid space and how it can be applied to the market, taking special emphasis on the 
bridge-building	 structure	 and	 how	 it	 can	 create	 a	 relationship	with	 the	 public	 and	
private realms and provide in-between spaces for the contemporary life. The proposal 
acts literally as a bridge that links a system of housing, co-working areas, commerce 
and public space with the Fira II building, and at its core the marketplace serves as the 
articulating	piece	for	the	whole	project.		
KEY WORDS: Public space, community, urban acupuncture, in-between, mixed-use, 
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the former.” (T.C. Bestor)
Fig.1.Bazar	of	Athens.	Painting	by	Edward	Dodwell
CHAPTER 1. ORIGINS
FROM NECESSITIES TO COMMODITIES
This	chapter	introduces	the	appearance	of	the	marketplace	and	its	evolution	through	
time.	 More	 than	 for	 narrative	 means,	 the	 understanding	 of	 the	 beginning	 of	 the	
market	will	help	determine	the	key	characteristics	that	make	it	an	essential	part	of	the	





shopping, this was a turning point in the way we interact with shopping, but even 
more important it changed the way we interact with each other in the modern spaces 
designated	 for	 buying	 and	 selling	 goods,	 the	 shift	 from	 the	 feeling	 of	 community	
of	 a	market	 into	a	 less	personal	 and	 intimate	machine	 such	as	a	 supermarket.	 The	
chapter closes with a desire, a proposal to return to the idea of the market as a main 
place	in	daily	life,	where	besides	shopping	other	activities	can	take	place	and	living	in	
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directed only towards foreign tribes.” (M. Weber)
Fig.2.	14th	Century	depiction	of	camel	caravan	on	the	Silk	Road.	Unknown	Artist.
1.1 FIRST MARKETS Trade has been from the beginning of society a means to sustain life, it is the engine 
that keeps the economical wheel of our world turning and moves us forward, it is a 
practice	that	has	enabled	us	to	establish	as	system	of	wealth	and	currency	that	rules	












produce to exchange them and get something they could not make or get themselves; 
this	offer	and	demand	system	slowly	started	to	grow	into	an	everyday	life	necessity.
In the beginning, products where not evenly distributed around the world and easy 
access	 to	 them	was	not	possible,	 this	 created	 the	need	 to	 trade	between	different	
groups	 where	 nomad	 communities	 and	 trading	 routes	 were	 established	 with	 the	
purpose of selling goods that were only available in their region to other groups that 
needed	 them.	 “Communities	 living	 on	 an	 ecological	 boundary	 have	 also	 tended	 to	
trade with one another. A nomadic tribe in a desert, for example, would trade with 
a sedentary tribe living in the area next to the desert.”1 This necessity brought the 
possibility	for	a	clash	of	cultures,	interaction	between	groups	with	different	traditions	
and	beliefs	was	 a	 secondary	 consequence	of	 the	need	 to	 acquire	 specific	products	
that where before unavailable, and in this way cultural exchange started to happen 
naturally. 
The	first	 approaches	 to	 trade	were	 a	 response	 to	 the	need	 to	 sell	 over	production	
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settled	group,	it	was	something	that	Weber	refers	to	as	“external	money”	2. For us this 
is	important	because	it	explains	the	fact	that	the	act	of	trading,	and	consequentially	
the market, evolved naturally and gradually from a secondary income source into 
the	main	economic	engine	in	early	civilizations,	but	at	the	same	time	it	was	the	most	
contributing	factor	that	allowed	the	first	interactions	between	cultures.	
This	with	 time	 started	 to	 become	part	 of	 the	 daily	 life,	more	 specified	 professions	
started	to	appear	where	specialization	was	the	main	incentive	for	inhabitants	to	thrive	
from selling goods only they could produce, the same cultural clash enabled people 
to	learn	from	other	areas	of	the	world	different	techniques	and	then	apply	them	to	
produce for their own community. The workshops where these items were produced 
or the land where the crops were harvested consisted in extensions of the house, 
and so the early markets happened in the streets, outside people´s homes. Here is 
another	type	of	cultural	interaction,	the	fabric	of	the	neighborhood	was	strengthened,	
stronger bonds between people were created because of proximity and familiarity, 
this	 relationship	 is	 still	 a	 common	 denominator	 in	 the	way	 contemporary	markets	



















new central spaces, inspectors were introduced to ensure quality, governments could 
now charge vendors for spots within the market square and other branches of the civic 
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“More than just public spaces for buying and selling food, public markets were civic spaces - the common ground 
where	citizens	and	government	struggled	to	define	the	shared	values	of	the	community.”	(H.	Tangires)
Fig.3.19th	Century	painting	of	the	Agora	of	Athens	at	the	time	of	Pericles.	Unknown	artist.
1.2 CIVIC LIFE IN THE MARKETPLACE
When	the	markets	moved	from	the	streets	into	the	main	squares	of	the	cities	there	
was	a	revolution	in	the	social	structure	that	surrounded	trade,	with	the	more	active	
involvement	of	government,	economic	and	private	 institutions,	 the	market	grew	 to	
become	a	platform	of	civic	interaction.	The	dealings	of	society	were	carried	out	in	this	
new	civic	centers	because	they	naturally	offered	the	ideal	space	for	them	to	happen:	
they were close to other important civic buildings, they were central in the city and 
so had easy access, and they provided the possibility to do business or acquire goods 
for	the	citizens.	
A perfect example of the success of the market as a square can be seen in the Greek 
agora. “The agora, literally “the gathering place” , was the focal point of community life 






4 Thompson, H. A. (1954). P. 9 The Agora at Athens and the Greek Market Place. Journal of the Society of 
Architectural	Historians,	13(4),	9–14.	Retrieved	from	https://www.jstor.org/stable/987633
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Agora of Athens, its state has been documented in several key periods of history and 
there is a clear record of how it adapted as the city became more complex.
Looking	 at	 the	 evolution	 of	 the	 Greek	 agora	 helps	 us	 understand	 the	 role	 of	 the	
marketplace	through	the	passing	of	time	from	an	informal	space	into	a	very	structured	
system that became part of the city and of the civic life of the people. I constantly 
address the importance of the “civic” quality of the market because for me this is the 
most important value that needs to be always taken into account when designing a 
project that involves the public realm, places that gather people in a space created 
to	promote	 interaction	have	to	provide	the	correct	atmosphere	for	these	situations	
to	 occur.	 “They	 (marketplaces)	 are	 flexible	 spatial	 and	 temporal	 organizations	 that	
produce	vivid	and	inclusive	public	spaces.	As	sites	of	interactions	of	flows	of	people,	
goods	 and	 information,	 markets	 facilitate	 a	 spontaneous	 synergy	 of	 people	 and	
communities,	which	is	at	the	core	of	everyday	life	of	the	city.”5
The	agora	 is	 the	perfect	 example	of	 this	 formal	organization	of	 the	market	 into	 an	
inclusive	space,	and	 is	 the	starting	point	of	many	reforms	throughout	the	centuries	
that further developed the structure and complexity of the marketplace. 
5	Janssens,	F.,	&	Sezer	,	C.	(2013)	P.	169.	Marketplaces	as	an	Urban	Development	Strategy.	Built	Environment.	
Retrieved	from	https://www.jstor.org/stable/i40130876











Bridge-Market. Connecting the in-between
The marketplace as an articulator of public space
Oscar Alfredo Safi Hanun
2019-2020
Fig.6. Agora of Athens 100 B.C.
By	100	B.C.	there	is	a	clearer	view	of	the	market	as	a	defined	space,	in	this	plan	a	new	
structure in the market space appears which corresponds to the gateway between 
the		open	market	and	the	rest	of	the	agora.	Even	more	important,	a	specific	building	










of a system that works in coherence as a whole. 
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“Pile the goods high and sell them cheap. 
Let the buyer do the work.
Maintain	a	market	day	atmosphere	all	the	time”
 (Alpha Beta Stores slogans)
Fig.8.	Supermarkets!	Ilustration	from	Flashbak.
1.3 ARRIVAL OF MODERNITY. THE SUPERMARKET
The supermarket is a place deeply rooted in the everyday life of many, we spend much 
of	our	time	shopping	here	for	groceries	and	other	goods	and	it	is	the	first	place	most	
of us recur when we need to get our food. The arrival of the supermarket set a turning 
point in the way people approach shopping, it made such a strong impact that it is now 




of a need to sell quickly and in great volume; “Big Bear” opened in the site of an 
abandoned manufacturing plant and quickly became news that traveled the whole 
world. “In December, 1932, the food world was startled to read that a huge circus-like 
retail store had opened up under the name of Big Bear in the abandoned plant of the 
Durant	Motor	Car	Company	in	Elizabeth,	N.J.	People	by	the	thousands	flocked	from	a	
radius	of	forty	and	fifty	miles	away...”6	This	scale	of	store	was	never	seen	before,	until	
now markets had been the main sources of daily produce for people and suddenly a
6	M.M.	Zimmerman	cited	in	Ch.	7	P.	135	of	Bowlby,	R.	(2001).	Carried	Away.	The	Invention	of	Moddern	Shop-
ping.	Retrieved	from	https://www.jstor.org/stable/10.7312/bowl12274.9
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superstore	arrived	offering	everything	 in	one	place.	The	model	set	by	Big	Bear	was	
quickly incorporated across the world and the supermarket became the new model of 
efficient	and	modern	shopping.
The concept of “mass display”7	 is	 one	of	 the	most	 influential	 characteristics	of	 the	
supermarket,	it	implies	that	quantity	is	key	in	order	to	obtain	the	most	profit.	Quickly	
there	is	a	shift	from	a	small	to	medium	scale	of	the	market,	with	personal	interaction	
between seller and shopper, into a self-serving structure where placing massive 
amounts	of	product	was	 the	number	one	strategy	 to	attract	as	many	customers	as	
possible. Piling items and selling the cheap was the new way, it meant standardizing 
the	operational	work	of	the	supermarket	in	order	to	minimize	effort	and	produce	more	
profit,	and	at	the	same	time	this	allowed	the	customer	to	acquire	an	unprecedented	
freedom that the marketplace could not provide. “There is a childish element in this. 
No limits are placed on customers’ desires; they can pick up anything they see, and 
stay for as long as they like. The ‘circus-like’ scene and the name itself tend to a kind of
happy	infantilization	for	everyone.”8 Making the customer feel as protagonist of the 
experience and providing “freedom” of choice, which of course we now know that this 
freedom	is	very	subjective	as	there	are	many	strategies	to	influence	the	way	we	buy.	
The supermarket introduces a new way of reaching people with merchandising and 
information	in	very	effective	channels,	it	works	as	a	giant	box	filled	with	opportunities	
to	make	profit.	
Now don´t get me wrong, I understand the importance of the supermarket in our 
contemporary life and am aware that its appearance was part of the necessary 
evolution	and	the	increasing	demand	of	the	economy.	The	need	for	faster	and	more	
efficient	ways	of	living	is	always	a	catalyst	that	continues	to	drive	society	forward	into	











customers on its own, and so it needs the aid of the supermarket to compensate; this 
results	 in	 the	 typical	 situation	of	a	market	 that	works	 in	a	 traditional	manner	at	 its	
ground	floor	but	in	the	lower	floor	a	supermarket	is	constructed.	The	problem	here	is	
that	the	operation	of	these	two	parts	is	not	symbiotic,	the	market	operates	in	one	layer	
and the supermarket in another, they do not really interact as much as they only share 
a common building plot. In Spain this strategy has been backed up by the government 
under	the	argument	that	when	having	both	uses	there	is	a	larger	flow	of	people	and	
therefore more costumers, but a reality is that many of the fresh ingredients that were 
once	bought	in	markets	are	now	being	overtaken	by	the	supermarket	offer;	this	is	due	
to	the	possibility	of	mass	acquisition	of	goods	possible	 for	 large	enterprises	as	well	
as a lower quality of the general product. “According to the food intake report by the 
Spanish	Ministry	of	Agriculture,	Fishing,	and	Nutrition,	in	2018	the	specialized	markets	
sold 30.8% in this category (fresh ingredients), but the supermarkets outnumbered




Bridge-Market. Connecting the in-between
The marketplace as an articulator of public space
Oscar Alfredo Safi Hanun
2019-2020
this	quantity	with	36.7%”.	 9 The market cannot compete with the prices set by the 









the	 contemporary	 lifestyle	 can	 it	 keep	 its	 relevance	 not	 just	 as	 a	 source	 for	 better	
ingredients, but also as the enhancement of the public space. 
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Fig.11. Santa Caterina Market by EMBT. Photo by author.







It seems that nowadays experience is a key factor of the retail environment, wether 
it	is	of	a	clothing	store	or	a	grocery	market	there	must	be	an	additional	value	for	the	
action	of	 going	 shopping	 other	 than	 just	 getting	 the	 product	we	 seek.	 For	me	 this	






that consumerism has always been a part of life in one way or the other and the 







in  community, but for the needs of today it falls short because now we demand 
more	 stimulation,	more	 density	 and	 diversity	 that	 can	 satisfy	 our	 varied	 interests.	
The supermarket introduced the idea of a tailored experience for buying, and it was 
a	natural	 evolution	of	 shopping	 that	 adapted	 to	 the	demand	 for	more,	 in	 this	way	
it has become a crucial model for almost everything we do. The way we relate to a 
market somewhat already introduces the idea of an enriched experience, taking the 
case of Barcelona as an example, most of the marketplaces in the city are very iconic 
buildings	that	stand	out	among	the	rest.	Going	into	a	market	building	is	stimulating	
both	 visually	 and	 spatially,	 unlike	 the	 supermarkets	 these	 buildings	 offer	 historical	
value	and	often	much	more	complex	designs,	these	aesthetics	alone	already	interact	
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successful concepts of the past into our new contemporary reality. This is not just a 
spatial	issue	where	there	is	a	need	to	always	include	open	public	spaces	and	create	
a	 physical	 relationship	 between	 building	 and	 street,	 it	 is	 also	 a	 very	 programmatic	
approach	to	architecture	and	planning.	The	 incorporation	of	different	uses	must	be	
a common denominator of the contemporary space, some may be in more direct 
contact with each other than others, but always present as a system in itself. 
A	good	example	of	multiculturalism	is	the	Santa	Caterina	Market	by	Enric	Miralles	and	







10 Interview with Enric Miralles on Barba, J.J. (2014, March 07). SANTA CATERINA MARKET BY EMBT.
 
in	time	can	also	be	 interpreted	as	different	 realities	happening	 simultaneously,	 the	
market	 is	 located	 in	a	historical	site	 in	one	of	the	first	neighborhoods	of	Barcelona,	
which corresponded to the lower working class. For many years this area was the home 
to	a	very	humble	community	of	citizens	and	was	left	outside	the	plan	for	modernizing	
Barcelona. The decision to rehabilitate the old building into a new market that was 
to become a new icon for the city came with the need to mediate between two very 
different	worlds,	 and	 so	 the	 project	 needed	 to	 be	 able	 to	 adapt	 to	 these	multiple	
realities	 in	the	effort	of	 including	rather	than	segregating.	The	market	becomes	the	
articulator	 between	 the	main	 exterior	 shopping	 axis	 that	 links	 to	 the	new	 city	 and	
the	back	streets	that	are	more	intimately	related	to	the	old	neighborhood.	The	Santa	
Caterina proposal also incorporates housing into the mix, the apartments in this case 
are	destined	 for	affordable	housing	 for	 the	elderly,	 the	addition	of	a	programmatic	









I	 still	 think	the	contemporary	marketplace	can	go	beyond	and	stretch	 its	 reach	 into	
more	diversity,	not	only	introduce	one	alternative	use	but	be	able	to	propose	a	whole	
organism	composed	of	very	different	but	complementary	parts.	
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Fig.13.Life, Space, Buildings Diagram. By Gehl Studio.
CHAPTER 2. PUBLIC SPACE
REDEFINING THE RELATIONSHIP WITH THE CITY
It	would	be	unwise	to	talk	about	the	market	as	a	place	of	civic	 interaction	without	
diving into some concepts of public space which, at least for me, are crucial both to 
the	understanding	of	the	importance	of	these	places	as	platforms	of	community	and	
to set the base for my market proposal. 
First I will borrow some concepts presented by the urban planner Manuel Sola 
Morales	 that	 reflect	 his	 particular	 view	 on	 what	 is	 called	 “urban	 acupuncture”,	 a	
notion	that	quickly	became	clear	to	me	as	key	in	the	development	of	my	approach.	
Then	we	shift	into	the	questioning	of	public	space	and	its	realms	of	public	and	private,	
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Fig.14. Urban Acupuncture, Hong Kong Biennale 2012. By Traktorfan.
2.1 URBAN ACUPUNCTURE. STRATEGIC PROJECT




subsequently been adopted by other architects...” 1	But	more	than	being	defined	by	
scale, I think their importance relies on the architect´s ability to detect a strategic 
point	where	an	intervention	is	necessary	in	order	to	generate	new	opportunities	for	
a	 site.	 The	 urban	 project	must	 understand	what	 is	 needed	 in	 the	 specific	 site	 and	
take	advantage	of	the	possibilities	that	area	has	to	offer,	being	important	pre-existing	
buildings,	connection	to	other	city	sectors,	or	possible	new	public	spaces.	“The	scale	
of	the	project	does	not	 lie	 in	the	size	of	the	work,	but	 in	the	relationships	that	 it	 is	
capable	of	generating.	Scale,	 let´s	repeat,	 is	a	relative	measure,	a	proportion	of	the	
transformations	that	we	propose	for	the	impact	on	the	general	urban	structure,	the	
comprehension of the whole built environment.” 2 
1	Deyong,	S.	(2011).		P.	98	Urban	Acupuncture	and	the	Paradoxical	Logic	of	Systems.	Journal	of	Writing	Build-
ing,	13,	98–99.	Retrieved	from	https://www.jstor.org/stable/24329286
2 Sola Morales, Manuel. P.76 De Cosas Urbanas. Editorial Gustavo Gilli, 2008.
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Two projects that Sola Morales uses to explain a strategical approach to an urban 









than is needed, it methodically analyses what is only necessary. Trieste similarly deals 
with an industrial sector of the city that has become a barrier, but its approach is not 
mainly	about	connecting	but	more	about	bringing	life	back	to	a	historic	part	of	the	city,	
the	harbour;	it	generates	a	promenade	of	different	urban	uses	(commercial,	leisure,	
etc.) An important element in this proposal is that it sets a language of change that 
is	left	open	for	continuous	growth	of	the	public	space;	instead	of	having	a	complete	
Fig.16. Porto Vecchio master plan. By Manuel Sola Morales
and	rigid	plan,	the	project	plants	the	seeds	for	future	possibilities	within	the	site	that	
further strengthen the urban fabric. 
The marketplace has been since its beginnings a strong acupuncture project, it has 
been	 used	 to	 create	 new	 city	 centers	 and	 bring	 life	 to	 specific	 strategic	 areas	 of	
connection	 and	 trade.	 Regardless	 of	 its	 physical	 scale,	 its	 impact	 on	 the	 city	 goes	
beyond	 architecture	 or	 urban	 planning,	 it	 also	 influences	 economical	 and	 political	
entities;	with	the	appearance	of	the	market	the	way	of	living	changed	radically,	and	
it	all	started	by	simply	deciding	to	establish	a		particular	place	for	this	chain	reaction	
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“It seemed a splendid idea. Developers wanted to put up buildings as big as they could. Why not harness their 
avarice? Planners saw a way. First, they would downzone. They would lower the limit on the amount of bulk a 
developer could put up. Then they would upzone, with strings. The builders could build over the limit if they 
provided a public plaza, or an arcade, or a comparable amenity” (W. Whyte)
Fig.17.Art Monaco Portland via parking day.org
2.2 PRIVATELY OWNED PUBLIC SPACE?
There is a constant debate on wether public spaces should be privately or publicly 
owned. The proposal of a new marketplace is to provide the city and neighborhood 
with	new	possibilities	for	life	and	development	of	community,	this	must	address	the	
question	of	to	what	extent	should	the	project	incorporate	the	development	of	public	
space	 through	 the	private	 initiative	and	 if	 this	approach	would	be	beneficial	 to	 the	
whole. The reality exists that this project is monumental in size and cost and it considers 
the development of a big area, and so it is natural that some of said development will 
be	passed	on	to	the	private	sector	in	order	to	finance	building.	
There is a concept called “bonus space”, in which developers are encouraged to build 
more	total	construction	meters	as	long	as	they	provide	the	city	with	spaces	for	public	
access.	This	strategy	allows	for	the	construction	of	quality	and	competitive	equipment	
that has to accommodate spaces for the city; the trick is to ensure that this bonus 
space	actually	offers	an	environment	in	which	citizens	can	thrive,	and	not	just	open	
space with low quality urban design. “As public-private partnerships are the model 
for catalysing urban (re)development, bonus space is an increasingly common land 
use	type	in	most	major	cities...”4	The	implementation	of	such	bonus	spaces	gives	the	









city; and frequently displaces those in society with the least voice to protest.”5 This is 
certainly	true	in	some	cases,	but	there	are	other	initiatives	where	there	is	an	actual	
dialogue between the public and private realms, and where the city is enriched by a 
project that manages to include both. 
4	Balsas,	C.	(2020).	The	role	of	public	markets	in	urban	habitability	and	competitiveness.	Journal	of	Place	
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Fig.18. L´Illa Diagonal. Project by Manuel Sola Morales and Rafael Moneo. Photo by Michael Moran.
A	particular	case	 in	Barcelona	 is	L´IIlla	Diagonal,	where	 there	 is	an	 incorporation	of	
quality	public	 space	 into	a	mix	of	 commerce	and	office	uses.	The	project	merges	a	
dense	commercial	and	office	program	into	a	building	that	generates	activity	for	the	
city beyond the need for buying or necessarily working there; it is an understanding 
of how a building inserts itself into the urban context and becomes an extension of 
it.	L´Illa	Diagonal	takes	profound	consideration	of	its	surroundings	in	order	to	ensure	





Rafael	 Moneo	 and	 Manuel	 Sola	 Morales	 was	 chosen	 in	 the	 award	 resolution.	 It	
materialized,	 thus,	 in	 some	 plans,	 the	 pact	 between	 the	 private	 initiative	 and	 the	
interests of the city.”6 
6	Badía,	M.	(1995).	L’llla-Diagonal:	La	materialització	urbanistica	d’un	projecte	comercial.	Espais.	Revista	Del	
Departament	De	Política	Territorial	I	Obres	Públiques.
The	 project	 generates	 a	 multicultural	 environment,	 where	 through	 introducing	
different	 	programs	 into	a	dense	structure	 it	allows	 for	 intense	activity	and	offer	of	
work and leisure alike. 
What	L´Illa	Diagonal	brings	to	the	table	is	a	correct	mix	between	involved	parties	and	
particular	interests.	The	project	would	have	been	very	different	if	it	only	considered	a	
public plaza or open park, or on the other hand an enclosed shopping mall that took up 
all	the	allowed	square	meters	for	its	construction.	A	balance	is	met	where	the	middle	is	
best,	both	worlds	offer	good	qualities	that	make	better	architecture	and	better	public	
space for the city. This may not be the case for every development that appears, and 
it	does	not	mean	that	developing	public	space	through	the	private	initiative	is	the	only	
way of making quality equipment, but it does provide a perfect example of how smart 
alliances	and	correct	planning	can	provide	a	beneficial	result	for	everyone.
Translated to the contemporary marketplace the same ideas can be applied. The 
incorporation	 of	 commerce	 in	 conjunction	 with	 the	 mixed-use	 environment	 calls	
for projects big in scale and urban impact. From the beginning, bonus spaces must 
be	considered	not	as	opportunities	 for	each	building,	but	as	a	system	that	allows	a	
complete	 reorganization	 of	 space	 in	 favour	 of	 city	 and	 neighborhood	 connection.	
Through	 the	 private	 initiative	 there	 can	 be	 a	 heavy	 influx	 of	 resources	 and	 quality	
can be guaranteed, and with the proper guidance from city planners there can be 
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Fig.19.Dvorulitsa Project by Meganom. Urban periphery project.
2.3 PROJECTING THE PERIPHERY




Manuel Sola Morales refers to the periphery as a canvass of opportunity instead of as 
residual	spaces	outside	of	vibrant	cities,	rather	than	dealing	with	them	as	places	to	
locate	the	unwanted	services	and	infrastructures	that	a	city	needs	to	properly	function,	
he defends the idea that they can become new sub centers of the contemporary 
metropolis. What the periphery has that other central areas lack is space, area to grow 
and	transform	without	many	of	the	bounds	set	by	the	already	defined	environment,	
and	these	liberties	allow	for	the	creation	of	new	realities	that	can	then	be	linked	to	
the	whole.	 The	 peripheral	 areas	 have	 qualities	 of	 their	 own	 that	 are	more	 or	 less	
independent from those in the center and this can be used as an advantage when 
approaching the proposal of a new project. They can provide with new ways of living 
the	same	city	in	a	different	environment	and	have	their	own	set	of	guidelines	that	can	
be	 taken	 to	 arrange	 neighborhoods,	 blocks	 or	 specific	 sites.	 This	 open	 relationship	
is	very	important	because	in	the	end	each	part	of	a	city	must	have	its	own	identity,	





the human and not just at the urban scale. “There is a distancing system that organizes 
the	layout	and	constructs	the	logic	hidden	in	the	occupation	of	territory	...”7 This logic 
is not random or casual, it responds to whatever elements already dictate the possible 
organization	of	space,	and	in	some	cases	it	calls	for	understanding	when	to	build	and	
when to leave the space empty. This for me is key in order to understand the value of 
projecting	the	periphery,	not	always	construction	is	the	answer,	in	many	parts	there	
must	be	blank	space	left	for	natural	evolution	with	the	passing	of	time;	it	should	not	be	
a rigid and enclosed master plan where everything is already resolved and catalogued, 
it	should	rather	be	the	implementation	of	a	set	of	key	projects	that	provide	a	starting	
point for the urban area to grow within the needs of the life it houses. 
The new proposal for the marketplace and for the urban plan that links it to the city 
must	 be	 adaptable	 to	 these	 conditions	 and	 at	 the	 same	 time	 provide	 the	 correct	
amount of planning in order to be a successful long term project.
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It	must	first	determine	,	referring	back	to	the	concept	urban	acupuncture,	key	pressure	
points for strategic projects to appear, and then a general plan on how to make them 
work together. It is also fundamental to search for an original character, not aiming 
to copy what has already been done in other areas of Barcelona but rather seek new 
approaches	to	the	solution	of	public	space;	I	am	not	saying	that	the	previous	methods	










of the centralized city.”8	The	new	proposal	at	an	urban	scale	 focuses	on	connecting	
the center to the periphery but not as a means to imitate and homologate, it rather 
identifies	the	current	boundaries	of	the	public	realm	and	stretches	them	toward	new	
grounds	that	have	the	potential	to	become	another	sub	center	in	Barcelona.
8 Extract from “Proyectar la periferia”. Laboratori D´Urbanisme  1991. Sola Morales, Manuel. P. 167. De Cosas 
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Fig.20.Book cover for “This is Hybrid. By Alex Ollero.
CHAPTER 3. HYBRID TYPOLOGIES. 
PRE-EXISTING MODELS FOR NEW REALITIES
Approaching	the	contemporary	public	space	is	understanding	the	need	of	multiplicity,	
our	 society	 is	 composed	 of	 many	 realities,	 different	 but	 always	 intertwined.	
Architecture	has	 to	address	 these	realities	and	translate	them	 into	habitable	space	
suitable for everyone, not as separated layers or bubbles, but as a system of exchange 
where clash is key, the enrichment of the social fabric through providing the possibility 
of diversity. 
Hybrid typologies have been around almost since the beginning of planned space, 
houses	that	served	as	shops	on	the	ground	floor,	or	plazas	that	 incorporated	many	
uses	within	a	 single	place	and	became	city	centers,	 the	first	part	of	 this	 chapter	 is	
dedicated to understanding the importance of these typologies and how they enhance 
public	space.	Into	more	specific	terms,	the	second	part	refers	to	the	building,	not	as	a	
machine for living as Le Corbusier put it, but as a machine for urbanity, a vessel that 
allows	these	exchange	of	realities	within	and	at	the	same	time	connects	with	the	city.	
Finally	 the	 focus	on	a	particular	 type	of	hybrid	 is	 necessary:	 the	bridge-building,	 a	
strategy	that	becomes	fundamental	for	the	flow	and	connectivity	of	the	urban	tissue	
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Fig.21. Blox Project conceptual model. By OMA.
3.1 WHY HYBRID?
The	 arrival	 of	 modern	 technologies	 of	 construction	 has	 enabled	 architects	 and	
planners	 to	 extend	 the	 possibilities	 of	 the	 hybrid	 typology	 and	 truly	make	 it	 work	
as a whole. Concrete and steel structures allowed for much larger spans and more 
open	spaces	which	meant	more	freedom	to	arrange	different	uses	according	to	the	
specific	requirements	of	each	program;	an	office	building	requires	different	structural	
arrangements than a housing block, and a commercial area much more transparency 
and permeability to the outside than more private zones. I said before that the hybrid 
building is not something new, it has been around since the beginning as a part of 
daily	 life,	 but	when	 these	 new	 techniques	where	 invented	 the	 possibilities	 for	 the	
generation	of	these	huge	multipurpose	structures	rose	to	a	complete	new	dimension.	
In	our	current	world	 there	 is	an	 increasing	need	 for	 the	optimization	of	space,	 lack	
of	land,	the	desire	to	save	resources,	the	demand	for	connectivity	and	commute,	all	
these	 factors	point	out	 towards	 the	 incorporation	of	 the	hybrid	model	as	a	normal	
approach	to	an	architectural	solution.	Our	society	works	as	an	intertwined	network,	
always	connected	and	in	constant	communication,	this	is	both	a	physical	reality	as	it	
is	 psychological,	 the	 transportation	 systems	 and	 the	urban	 scale	 connections	make	
it possible to travel more or less freely, the movement of the city has become the 
main	thing	that	keeps	 it	alive.	Our	connection	 in	social	networks,	media	and	digital	
information	 has	 also	 made	 us	 dependant	 on	 the	 fast	 transmission	 of	 ideas	 and	
emotions,	 this	 constant	 influence	 from	 the	 outside	world	 into	 our	 lives	 provides	 a	
stimulation	like	no	other	before.	
The	hybrid	typology	needs	to	address	our	current	needs	for	constant	communication,	
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“...the	European	hybrid	building	potentially	extends	the	city’s	public	domain	horizontally	and	vertically	
into the building’s interior and links the public domain inside and outside. Basically it acts as a 
city	within	the	city	by	hosting	everyday	life,	work	and	leisure	for	a	diversity	of	city	inhabitants	and	
visitors...” (S. Komossa)
Fig.22. Computer City. By Archigram.
3.2 THE BUILDING AS A MACHINE FOR URBANITY
Talking about the building as a machine for urbanity is talking about architecture´s 
potential	to	generate	activity,	not	only	for	its	inhabitants	but	for	the	surrounding	city.	
A building that wants to be an urban machine must have the ability to interact, in any 
way convenient, with the space around it in order to enhance public space through 
activity,	it	must	become	a	hub	where	the	city	connects	and	more	importantly	provide	
new	 services	 that	 bring	 activation	 to	 its	 context.	 “...the	 architectural	 features	 that	
establish	and	articulate	the	mutual	relationship	between	the	public	space	of	the	city	
and the interior of the building including the use of materials and ornament (or the 
lack	of	it)	are	shown,	as	well	the	volume	and	architectural	articulation	of	the	public	
interior within the building volume as a whole.”1 The importance of the hybrid building 
does	not	only	lie	on	the	use	in	its	own,	it	also	refers	to	the	ability	to	articulate	different	
realities	and	still	have	a	 strong	 identity	as	a	unity.	The	“Markthal”	 in	Rotterdam	by	
MDRDV	 is	 a	 perfect	 example	 of	 an	 urban	 machine,	 where	 multiple	 uses	 are	 put	
together	into	a	system	that	works	simultaneously	in	different	layers	and	at	the	same	
time	connects	the	public	space	around	it.	
1 Komossa, S. (2011). Researching and designing GREAT; the extremely condensed hybrid urban block. Revista 
Lusófona	De	Arquitectura	e	Educação,	(5).	Retrieved	from	https://revistas.ulusofona.pt/index.php/revlae/
article/view/2678
Fig.23. Markthal Rotterdam. Project by MDRDV. 
Access to the building is not only possible through the gateways of the arches, there 
is	also	a	strong	permeability	on	the	 longer	sides	where	stores	of	different	products	
are	 located.	By	adding	different	 commercial	 uses	 apart	 from	 the	market,	 activity	 is	
increased	and	the	ability	to	connect	grows,	these	commercial	strips	serve	as	transition	
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The Markthal building is placed in a growing part of the city, where already several 
important	buildings	existed,	among	them	a	train	station,	a	library,	a	shopping	street,	
and	a	school.	I	have	discussed	the	importance	of	mixed-use	in	order	to	have	an	active	
city, and here the mixed-use space exists prior to the appearance of the new structure, 
and so with ease the new market takes on these principles as a main concept. The 
shape	of	the	structure	allows	it	to	have	a	very	strong	visual	and	spatial	connection	to	
the public space and so creates a seamless link through a huge “tunnel” where the 
market	stalls	are	located,	the	flow	of	public	space	at	the	ground	floor	is	for	me	key	for	
the success of this project as a generator of public space, because it allows the direct 
connection	between	outside	and	inside	from	as	many	points	of	access	as	possible.	
MARKET STALLS
Fig.24. Markthal Rotterdam. Project by MDRDV. Redrawn by Author. Fig.25. Markthal Rotterdam. Project by MDRDV. Redrawn by Author.
A	very	special	characteristic	of	this	building	is	that	it	introduces	housing	to	the	equation.	
The market must evolve in order to survive as a space for contemporary life, and here 
is an example of that, where living spaces are introduced as the enclosing elements of 
space.	A	whole	new	kind	of	interaction	between	market	and	living	is	achieved,	here	
the marketplace becomes the center of a whole living complex, serving both to the 
exterior visitors as well as the residents of the building. 
HOUSING
Vertical	 circulation	 cores	 are	 very	 traditional	 in	 the	 sense	 that	 they	do	not	provide	
connection	of	public	space	but	rather	serve	as	separate	paths	inside	the	building,	this	is	
understandable because even when the goal is to have a diverse program and a strong 
connectivity	 of	 public	 space,	 the	 definition	 of	 the	 boundaries	 between	 public	 and	
private	is	important	for	the	practical	functionality	of	the	machine.	That	being	said,	one	
factor	that	for	me	is	lacking	in	this	building	is	a	stronger	idea	of	connectivity	between	
private	and	public	 through	 liveable	spaces	and	not	 just	spaces	of	 transition	such	as	
circulation	cores,	the	introduction	of	the	liveable	transition	space	could	provide	new	
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Fig.26. Markthal Rotterdam. Project by MDRDV. Redrawn by Author. Fig.27. Markthal Rotterdam. Project by MDRDV. Redrawn by Author.
I	 have	 addressed	 before	 the	 relationship	 between	 the	 supermarket	 and	 the	more	
traditional	marketplace	 and	how	more	 and	more	 it	 has	 become	difficult	 to	 sustain	
the	 conventional	ways	without	 the	 implementation	 of	 the	 contemporary	 shopping	
compounds. It is clear that the supermarket is secondary in this project, as is in many 
other	supermarket-marketplace	configurations,	it	is	there	only	to	support	and	attract	
more	people	 rather	 than	 to	 contribute	 to	 the	 spatial	 qualities	 of	 the	 environment.	
Maybe it is naive to think that the marketplace could be as successful on its own, but 
I	think	there	is	much	more	potential	for	it	to	become	a	hybrid	public	space	than	what	
the supermarket model allows. 
UNDERGROUND - SUPERMARKET
The	 incorporation	of	 underground	parking	 and	 services	 allows	 for	 the	 liberation	of	
space	on	the	ground	and	upper	floors;	the	logistics	of	the	market,	supermarket,	shops	
and living spaces can be all carried out underground. It is easier to arrange the space 
this way in order to have fast access to the stalls when supplies come in and at the 
same	time	organize	vertical	circulations	and	access	to	the	building	from	the	streets.	
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Fig.30.Ponte Vecchio. Art by Asbjorn Lonvig. 
3.3 BRIDGE BUILDINGS
When referring to a “bridge-building” OMA´s Milstein Hall is a perfect example of a 
building	that	through	its	structural	composition	it	can	become	a	powerful	generator	
of	space.	The	new	addition	to	the	building	complex	at	Cornell	University´s	department	






clear clash is provoked, a new piece is almost forced into the puzzle but in the end it 
is what actually manages to complete the picture. This is in every sense of the word a 
hybrid,	it	takes	advantage	of	the	structural	capabilities	in	order	to	allocate	flexibility	and	
configuration	and	at	the	same	time	it	remains	whole,	there	is	a	careful	consideration	of	
how the built elements interact with the void that becomes public space. 
2 Quote from Rem Koolhaas in Davidson, C. (2012). Building Scenarios: Milstein Hall. Log, Fall 2012(26), 41-
47. 
Fig.31. Milstein Hall. Project by OMA.
The structure for the new expansion works as an element that organizes space, it 
is	placed	 in	the	open	area	around	the	existing	buildings	and	physically	fills	 the	void	
in	 the	middle.	 This	 action	 allows	 the	 proposal	 to	 take	 shape	 naturally	 due	 to	 the	
limits already set by the context, and it enables the architects to create a network of 
connection	between	public	space,	existing	and	new,	and	different	programs	all	in	the	
same building. 
The	 structural	 solution	 for	 the	 proposal	 makes	 it	 possible	 to	 eliminate	 as	 much	
elements	as	possible	that	block	the	flow	of	space	both	on	the	ground	and	upper	floor,	
the building works literally as a bridge that elevates above ground and allows for a 
dynamic	program	that	connects	key	areas	of	the	ground	floor.	The	way	the	elements	
of	the	building	contribute	to	the	movement	allows	for	different	atmospheres	in	each	
space,	 the	cover	 for	 the	auditorium	becomes	 seating	on	 the	outside,	 the	glass	box	
brakes in order to provide places to stay.
The	 choice	 of	 a	 bridge-like	 building	 means	 freedom	 to	 arrange	 space	 with	 little	
interruption,	 and	 it	 also	 provides	 effective	methods	 of	 connecting;	 this	 connection	
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Fig.32. Milstein Hall. Project by OMA. Redrawn by Author. Fig.33. Milstein Hall. Project by OMA. Redrawn by Author.
The	upper	floor	demonstrates	the	physical	connection	through	the	use	of	the	bridge.	




The	 layout	of	 the	project	allows	 for	different	programs	to	be	 linked	together	 in	 the	
same building, thanks to the bridge-like structure the spaces can be arranged with 
more	freedom,	the	ground	floor	serves	as	the	link	to	the	more	public	domain,	the	lower	
floor	incorporates	an	auditorium	and	gallery	space,	and	the	top	level	the	multipurpose	
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Fig.34. Milstein Hall. Project by OMA. Redrawn by Author.
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Fig.36.Skyscrapers at Sants-Montjuic, Barcelona. Photo by Iakov, taken from PicFair. 
CHAPTER 4. THE BACKYARD OF MONTJUIC.
THE FUTURE OF L`HOSPITALET
I	mentioned	the	periphery	before	because	the	market	proposal	actually	is	located	in	
a peripheral area in Barcelona. “The backyard of Montjuic” as I like to call it, refers to 
the area behind the mountain that corresponds to L´Hospitalet de Llobregat, an area 
that	currently	functions	as	an	industrial	sector	as	well	as	for	the	service	of	the	Fira	II	
hub	(hotels,	offices,	and	buildings	dedicated	solely		to	the	service	of	the	Fira	complex).	
As many parts of the city, there is an undergoing change in this zone from mainly 
industrial	 to	 mixed-use	 and	 residential.	 The	 city	 planners	 have	 already	 seen	 the	
potential	of	 this	area	 to	become	a	new	sub-center	of	Barcelona	and	are	betting	 in	
many	developments	of	transformation.	Marina	del	Pratt	Vermell	 is	one	of	the	main	
sectors	that	has	already	invested	in	this	project,	and	is	the	starting	point	of	the	urban	
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Fig.37. Aereal view Marina del Prat Vermell and Montjuic area. Taken from Google Maps.
4.1 INDUSTRIAL BARCELONA. MARINA DEL PRAT VERMELL Cities	that	thrive	are	constantly	changing	and	re	adapting,	Barcelona	is	one	example	
of	good	urbanism	strategies	set	in	motion	to	promote	the	growth	of	a	well	functioning	
network of transport and public space that connects the city. But currently it has 




a	 complete	 re-configuration	 of	 an	 industrial	 part	 of	 the	 city	 that	 has	 the	 potential	
to be connected to the main network of public space and mixed use developments, 
this	 strategy	has	been	used	many	times	before	 in	order	 to	 take	advantage	of	what	
can be preserved and to use it to generate new neighborhoods that provide housing 
and	commerce	opportunities.	“With	a	potential	of	30,000	inhabitants,	it	will	occupy	
almost 80 acres of land (equivalent to 40 L´Eixample blocks). The accesibility will be 
guaranteed	by	the	construction	of	a	new	subway	line	and	the	Zona	Franca	passage,	
beside	 the	 construction	 of	 a	 new	 central	 park...1 The Montjuic massif works as a 
powerful element that brings character to the city, and it organizes a very important 
part	of	Barcelona	around	it	providing	access	to	the	mountain	and	at	the	same	time	
setting	limits	for	the	city	to	grow	in	an	organized	manner.	The	parts	of	the	city	linked	
to the Northern side of Montjuic are the most thriving and correspond to the center, 
these parts have been constantly developed and have become examples of excellency 
in	 urban	 planning.	 But	 the	 areas	 looking	 South	 have	 been	 left	mostly	 unattended,	
corresponding to the industrial harbor area and warehouses, the urban structure of 
these parts is very weak and does not create any sense of urbanity, something very 
shocking	to	see	when	this	sector	allocates	the	biggest	convention	space	of	Barcelona	
right at its core. 
The	relationship	between	the	Fira	2	and	the	surrounding	neighborhoods	is	almost	non	
existing,	the	city	ends	suddenly	and	what	remains	is	a	deserted	district	of	warehouses	
and empty space. The back part of the Montjuic mountain is the contrary to what we 
can	find	at	the	other	side,	it	does	not	have	a	good	connection	to	the	city	because	it	
lacks	any	good	reason	to	provide	it,	and	it	goes	contrary	to	the	motto	of	a	city	that	
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to	become	new	areas	of	productivity	in	many	levels	is	already	seen	by	planners	and	
developers,	 the	 introduction	of	affordable	housing	 initiatives	can	bring	new	 income	
and	provide	alternatives	 to	 live	 in	 less	centralized	areas	of	Barcelona,	but	 still	have	
a	 fast	 and	 seamless	 connection	 to	 the	 rest	 of	 the	 metropolis.	 “...	 the	 concept	 of	
urban	 centrality	 shifts	 its	 proximity	 scale	 seeking	 human	 interaction	 within	 close	
environments,	 moving	 from	 metropolitan	 scale	 centralities	 to	 new	 areas	 of	 inter-	
municipal	centrality,	but	which	always	maintain	macro	municipal	functions.”	2 Around 
70%	of	the	area	considered	in	the	new	plan	is	dedicated	to	the	construction	of	new	
housing developments, meaning that the approach is heavily oriented toward bringing 
in new inhabitants to the sector. This is important because it means that the area is not 
intended	to	have	a	fluctuating	occupation	as	it	does	in	the	present	with	the	activity	of	
the Fira compound, it is meant to become a new hub for life to develop permanently. 
This	calls	for	an	approach	that	can	satisfy	the	varied	needs	of	the	citizens	and	create	a	
system	independent	to	that	of	the	surrounding	city	and	at	the	same	time	connected	
to the macro hub. 
The	conversion	of	this	neighborhood	can	start	a	gradual	shift	in	the	use	of	the	whole	
area	and	take	advantage	of	the	potential	that	the	Fira	space	has	to	attract	activity	to	
the	sector.	The	subway	 line	 is	already	built	and	provides	a	 fast	connection	to	other	
parts	of	the	city	and	there	is	plenty	of	free	space	to	reconfigure	and	build,	the	events	
of	the	convention	centre	will	attract	movement	and	in	conjunction	to	the	inhabitants	
living permanently in the new district they can transform the environment completely. 
Around the plans for Marina del Prat Vermell is where I make my proposal for a 
new project of equipment and public space, which takes the mixed-use approach to 
develop	further	the	link	between	Barcelona´s	centre,	the	transitional	neighborhoods	
and the Fira area. 
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4.2 PUBLIC PROMENADE. THE FIRAS AND MONTJUIC
It all starts with the desire to recover a historical element of Barcelona that has been 
forgotten	through	the	years	due	to	the	growth	of	the	city.	The	Infanta	Channel	was	
once	an	important	water	source	for	the	city	that	enabled	production	fields	to	grow	and	
sustain the demands for food, constructed between 1817 and 1820, this infrastructure 
was	actually	 the	first	of	 its	 kind	 in	 the	area	and	was	heavily	 funded	by	 the	private	
initiative.		Besides	from	being	an	important	source	of	water	for	agriculture,	the	channel	
also served to the main factories by providing a clean energy source, becoming key to 
the	development	of	industry.	There	is	currently	an	effort	to	recover	the	structure	of	
the channel and use it as a new historical route for the city, the idea is to provide 
knowledge about the beginnings of the current Barcelona and to give a new public 
space that crosses important sectors and links them together. “It is feasible. The Infanta 
Channel	 can	 be	 recovered	 in	 sections...	 Some	 can	 maintain	 irrigation	 possibilities,	
others that can be considered to restore, and others that are underground and could 
rather	 become	 green	 spaces	 on	 the	 ground	 floor.”3	 The	 proposal	 for	 a	 connection	
between the two Firas starts with the recovery of the channel in the part where it 
reaches Montjuic, this point is used as a generator of a new urban project that joins a 
neglected part of the city to this network of public space. 
The	Firas	are	 spaces	 that	generate	heavy	activity	 in	 the	city,	 they	are	promoters	of	
economical	 growth	 and	 of	 diversity	 due	 to	 the	 massive	 attraction	 of	 people	 and	
business they provide. The Fira 1 located in the entrance to Montjuic is very successful 
in the way it relates to the urban structure around it, being located in dense area that 
already	has	a	 lot	of	activity	and	connection	 it	 thrives	 from	the	dynamic	setting	 it	 is	
in.		The	need	for	more	space	led	to	the	construction	of	the	Fira	2,	which	is	located	in	
a more peripheral sector of the city, in one hand this allows for a much bigger space 
for	expositions	and	events	due	to	the	large	plots	available,	but	on	the	other	it	means	
that	 the	 relationship	 to	 the	activity	of	 the	city	 is	much	 less	direct.	This	means	 that	
the	 infrastructure	 dedicated	 to	 events	 related	 to	 the	 Fira	 only	 has	 activity	when	 a	
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new network of public space proposed by the Infanta Channel recovery.
A public promenade means a series of spaces that generate urbanity and provide new 
possibilities	 and	 relationships,	 the	new	 strip	proposed	 to	 connect	 the	 Fira	2	 to	 the	
city aims to become an extension of central Barcelona to towards the periphery. The 
strip starts at the Fira site and intersects the Infanta Channel right before entering 
the Montjuic area, it then crosses the mountain and arrives to the Fira 1 complex. 
A sequence of spaces and uses is necessary in this grand scale proposal in order to 
incentive	its	use	and	increase	its	impact	as	generator	of	public	space,	the	strip	must	
become part of the contemporary lifestyle and incorporate mixed-use program along 
with infrastructures currently lacking in this part of the city; the crossing of Montjuic 
also	allows	for	a	deeper	relationship	with	the	mountain	and	provides	new	paths	to	
access it. As I stated before, the space dedicated to the Fira 2 events needs to change 
in	order	to	become	a	place	for	the	citizens	to	thrive	all	year	round;	the	introduction	of	
the change in use of the Marina del Prat Vermell area starts to give real opportunity for 
this conversion to take place. A new mixed-use sector needs some basic infrastructures 
to	 function	properly,	 this	being	 commerce,	offices,	housing,	 food	and	public	 space.	
And so appears the need for a new centrality, a project that can link all these pieces 
together	and	create	spaces	that	at	the	same	time	connect	the	promenade	to	the	Fira	
and provide the new inhabitants of the area with spaces to interact in community. 
The	decision	 to	propose	a	new	market	 for	 the	 area	 comes	 from	a	desire	 to	 satisfy	
the basic needs required for the inhabitants to thrive, it is crucial to provide the new 
district	with	equipment	that	allows	life	in	the	same	conditions	as	in	more	centralized	
parts	 of	 the	 city	 and	 to	 let	 it	 acquire	 a	 personality	 of	 its	 own.	 The	 introduction	 of	
the market falls in line with the rules set by the Cerdá Plan, where there should be a 
market every 900 meters and it should be placed strategically to serve as many people 
as	possible.	“...the	distribution	of	markets	and	health,	education	and	social	services	
can give a sense of Cerdà’s idea of social equality. For him, urbanism was a tool to 












It has to go beyond the contemporary methods of fast shopping that separate us even 
more	as	a	society	and	it	has	to	provide	opportunities	for	the	clash	between	cultures	
and	 lifestyles;	 the	 public	 space	 needs	 to	 be	 configurable	 and	 adaptable	 to	 change	
instead of being rigid and imposing and it needs to contribute to diversity. That is why 
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4.3 THE NEW CENTRALITY. NEIGHBORHOOD AND METROPOLIS.
The	proposal	of	the	new	market	must	be	an	integrated	solution	for	daily	life,	it	must	
take into account living, working, leisure, transport and urban space and create a hub 
where	these	aspects	can	work	in	conjunction.	Before	I	mentioned	the	marketplaces´s	
loss of relevance in daily life due to the fact that supermarkets and convenience stores 
have	become	more	practical	approaches	to	fast	shopping,	there	is	a	need	to	be	able	to	
have everything in reach quickly, life is moving at a much faster pace than in the past. 
Markets	 then	 have	 to	 become	 places	 of	 many	 possibilities,	 not	 isolated	 buildings	
dedicated	solely	to	the	exchange	of	goods	but	also	to	the	other	activities	in	daily	life.	
This is the reason why the mixed-use concept is key in the proposal, a building or set 
of	buildings	that	offer	life	in	conjunction.	The	proposal	takes	the	shape	of	a	bridge	that	
connects the public and private spaces and serves as a new centrality for a developing 
part of the city.
The new market is placed right in front of the Fira II at the end of a public promenade 
that connects it through Montjuic into the Fira I. This promenade is proposed due to 
the current change in use of the Marina del Prat Vermell area from industrial to mixed 
use.	The	transformation	of	this	part	of	L´Hospitalet	requires	new	mixed	use	develop-
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8, 11, and 14. There is a plan to completely transform all zones and to arrive at a new 
occupancy of 30,000 inhabitants, this will create a strong bond with the already inhab-
ited	Marina	del	Port.	The	connection	to	the	subway	and	train	system	in	the	area,	along	
with	multiple	bus	routes,	already	allows	for	an	efficient	link	with	the	rest	of	the	city.




posal of the project centers around the idea of a mixed-use strip that generates both 
activity	and	public	space.	By	reconfiguring	the	blocks	immediately	in	front	of	the	Fira	
II area there is a possibility make room for the public promenade that ends in front of 
the	convention	center,	which	is	the	site	for	the	new	marketplace.
The whole proposal presents the possibility to connect the immediate neighborhood 
with	the	rest	of	the	metropolis,	and	generate	activity	that	can	serve	both	the	immedi-
ate areas and extend into the city.
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The bridge-like structure of the volume makes it possible to literally connect the pri-
vate	and	public	realms.	Affordable	housing	destined	for	temporary	stays	works	in	con-
junction	with	the	co-working	and	leisure	spaces	and	the	building	inserts	itself	into	the	
Fira II through the top level. 
The whole bridge also serves as a gateway from the city into the marketplace and the 
civic	spaces	on	the	ground	floor.	
The marketplace is placed at the center of the whole proposal, and thus becomes 
the	piece	that	makes	the	entire	system	work	together.	The	structures	enclosing	the	
central space serve as mediators that communicate with the immediate city and the 
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GROUND FLOOR. FLOW WITH THE CITY 
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UPPER FLOOR. THE PRIVATE PUBLIC SPACE
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STALL LAYOUT AND SURROUNDING PROGRAM




similar stalls is maintained so they do not compete with each other. 
The	area	surrounding	the	marketplace	offers	restaurants,	fitness	and	other	mixed-use	
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BRIDGING PUBLIC SPACE WITH FIRA II 
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The monumental staircase is the element that links the exterior civic space with upper 
co-working areas. More than a means of movement, the stair serves as an extension 
of	the	public	space,	where	people	can	rest,	work,	meet,	and	do	other	leisure	activities	
always inside the marketplace environment. 
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There is a strong link between each of the areas in the project, they work as a system 
in	conjunction	and	not	in	isolation.	The	connection	to	the	existing	metro	lines	provides	
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The facade of the marketplace aims for permeability, the upper level is covered in 
a perforated steel screen that lets air and light through. The waving shape provides 
with more privacy in the working areas and with more transparency in the more social 
spaces. On the ground, the curtain wall connects both visually and physically the mar-





Bridge-Market. Connecting the in-between
The marketplace as an articulator of public space





Bridge-Market. Connecting the in-between
The marketplace as an articulator of public space
Oscar Alfredo Safi Hanun
2019-2020
Since the beginning of the Master Studies I have wanted to write about the market; 
what	attracted	me	the	most	is	that	this	is	a	place	that	was	born	through	the	action	
of exchanging culture. Yes, in the beginning it was out of necessity, but nevertheless 
it was always accompanied by a sense of discovery. It provided foreign, unknown 
produce that was only accessible in other parts of the world and created a network 
of	knowledge;	a	network	which	is	still	most	definitely	in	place	and	continues	to	grow	
and evolve.
Our society is interconnected now more than ever, exchange can happen through 
media and other digital resources; but the need for food, ingredients, produce and 
other goods remains a necessity of our everyday lives. Cultural clash is what makes 
each of us unique, and when we as architects are able to imagine and produce spaces 
that	allow	 for	a	positive	superposition	of	 ideologies	and	communities	we	can	 truly	
claim an architecture that strives towards the future. 
The	bridge-market	proposal	takes	much	inspiration	from	the	markets	I	have	had	the	
pleasure	 of	 visiting	 in	 Barcelona,	 wonderful	 places	 which	 in	 many	 cases	 combine	
a	 rich	 architectonic	 history	 and	 a	 deep	 relationship	 with	 food	 and	 culture.	 But	 it	
also	addresses	 	a	possibility	 for	 improvement,	 it	puts	 in	evidence	the	potential	 the	
marketplace environment has to re appear as a civic center and re establish a proper 
balance	 between	 consumerism	 and	 true	 social	 interaction.	 Through	 my	 thesis	 I	
managed	to	better	understand	the	complexity	of	 the	market´s	 structure,	 the	many	
factors that play a role in its development and its sustenance, it was an opportunity 
to	reflect	on	how	public	space	influences	our	current	reality	and	to	question	what	we	
could be improved upon as architects and planners. 
I	want	to	give	special	thanks	to	Lluis	Ortega	Cerda	for	his	continuous	feedback	and	
discussion on my work, as well as to Eduard Bru Bistuer, Xavier Llobet Ribeiro, and 
Marta	Domènech	Rodriguez	for	their	contributions	in	our	joint	sessions.		To	the	rest	
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